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The European Union Intellectual Property 
Office (EUIPO) provides official “Trade 
mark and Design guidelines”, available 

online, that are revised on a yearly basis. In the 
current version, “geographical term” is described 
as “every existing name of a place, for example 
a country, region, city, lake or river”.  

The guidelines further state that it is in the public 
interest that signs that may serve to designate 
the geographical origin of goods or services 
remain available, not least because they may be 
an indication of the quality and other charac-
teristics of the categories of goods concerned, 
and may also, in various ways, influence consumer 
preferences by associating the goods or services 
with a place that may elicit a favorable response.

But how is it working in real cases? 

Stockholm
Let’s start with Stockholm, the capital of Sweden, 
founded in 1252, and today the largest city in the 
Nordic countries. The official symbol of Stockholm 
is the S:t Erik logo, used since 1376. Erik (also 
called Erik IX) was the king of Sweden 1156-1160. 
No historical records of King Erik have survived, 
and all information about him is based on later 
legends that aimed to establish him as a saint, a 
process initiated by the Catholic Church around 
1198. The S:t Erik logo is only to be used when 
the City of Stockholm is the sender, and was the 
only official “trademark” for services provided by 
the city authorities for almost 600 years. 

The modern branding of Stockholm began in 
2003. Julian Stubbs, founder and CEO of UP THERE, 
EVERYWHERE, was commissioned to develop 
a new trademark focused on an international 
audience to attract international tourism and 
business. The result, presented in 2006, 
was the trademark “Stockholm – the 
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Geographical terms as 
trademarks: STOCKHOLM 
vs. SWEDEN

Petter Rindforth, Managing Partner at Fenix Legal, explores the 
complexities and implications of geographical terms as trademarks, 
highlighting trademark registrations and branding efforts within the 
context of European IP laws.
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Apart from 
traditional 
trademark 
protection, 
the City of 
Stockholm 
also signed 
a contract in 
December 
2014 with 
ICANN for 
the new 
generic 
top level 
domain 
(gTLD) 
.stockholm.

“

GEOGRAPHICAL TERMS AS TRADEMARKS

It is registered as a “closed TLD” and managed 
by the City of Stockholm, activated in 2017. The 
top level domain was created for the purpose of 
increasing the digital presence of Stockholm, its 
inhabitants, and all related activities, and to 
spread awareness about the city internationally. 
The official website connected to .stockholm is 
https://start.stockholm/en/.

The City of Stockholm describe the goals with 
this top level domain as “the impact of .stockholm 
will not be limited to merely the City of Stockholm 
but will also affect the entire country, being another 
corner stone to manifest the brand of Sweden, 
a modern and innovative country with a readiness 
to mount technology barriers effortlessly”.

Sweden
Modern Sweden was founded in 1521, but the 
country’s history dates back to the 900s, when 
the first king, Erik Segersäll, was elected. The 
name Sweden originates from Svear, a people 
who lived in “Svithiod,” mentioned as early as 98 
CE by the Roman author Tacitus.

According to the research company Novus, 
SWEDEN is “a strong nation brand central to 
attracting expertise, building international relation-
ships and attracting investment, especially for 
a small and export-dependent country like 
Sweden.”

SWEDEN is rather popular as (part of) a trade-
mark in order to show trustworthiness, equality, 
sustainability, and modernity. According to a US 
study, “Best countries 2023,” Sweden was 
ranked No. 3 out of 87 countries. The study was 
based on questions answered by over 17,000 
persons from 36 countries.

A trademark search conducted on March 18, 
2025, at the WIPO IP Portal gave 3,080 hits on 
trademarks based on “SWEDEN”, of which 1,997 
are active/valid trademark registrations, and 127 
pending applications.

Many of those trademarks are owned by the 
Swedish spirits company Absolut Company AB, 
such as ABSOLUT COUNTRY OF SWEDEN (Brazil 
national trademark No. 816231389), and COUNTRY 
OF SWEDEN ABSOLUT (EUTM No. 009814617) 
for vodka in class 33.

Other examples are:
- Orrefors Kosta Boda AB, owner of 

ORREFORS SWEDEN (New Zealand 
registration No. 1206687), for class 21 
goods.

- Tiger of Sweden AB, with the trademark 
TIGER OF SWEDEN (for clothes and 
bags).

- Volvo Car Corporation, owner of the 
EUTM 007417835 FROM SWEDEN 
WITH LOVE

Capital of Scandinavia”.  Here, it needs to be 
explained that there is no official capital of 
Scandinavia, a fact that was actively discussed 
with some humor in social media in Denmark 
(capital: Copenhagen), Norway (Oslo) and Finland 
(Helsinki), but the city of Stockholm argued that 
Stockholm is “Scandinavia’s natural center, 
Scandinavia’s economic center, and 
Scandinavia’s thriving cultural city. 

The figurative trademark was registered as a 
European Union Trade Mark (EUTM) No. 004633021 
on December 8, 2006, for goods and services in 
Intl classes 16, 24, 25, and 35 in the name of 
Stockholm Business Region AB, a company 
owned by the City of Stockholm.

On January 10, 2013, the City of Stockholm 
filed an EUTM application for the clean word 
mark “STOCKHOLM”, No. 011769891, covering 
goods and services in Intl Classes 16, 35, 36, 37, 
39, 40, 41, 42, 43, 44, and 45. The application was 
accepted by the EUIPO and published on 
September 12, 2013.

However, Rodamco Sweden AB, owner of 
several large shopping malls in Sweden, opposed 
STOCHOLM, claiming confusing similarity with 
their registered EUTM’s No. 010240489 “Stockholm 
Mall” (fig) and No. 010240398 “Mall of Stockholm” 
(fig), covering the same kind of goods and services. 
The City of Stockholm decided to withdraw 
the application for STOCKHOLM. Instead, an 
updated version of “STOCKHOLM – THE CITY 
OF SCANDINAVIA” was filed for goods and services 
in classes   16, 24, 25, 35, 36, 39, 41, 43, and 45 
and registered on January 14, 2015 (Reg. No. 
013184304).

Apart from traditional trademark protection, 
the City of Stockholm also signed a contract in 
December 2014 with ICANN for the new generic 
top level domain (gTLD) .stockholm. 
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